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Crystal clear is how I
like to describe our vision at
Visique Optometrists. It is crys-
tal clear in our mind that you,
our valued customers, come
first. We just celebrated our
first anniversary; it has been a
year since our soft opening in
mid April 2007. It was quite
hard on us, as on all of you,
dealing with weekly and some-
times daily explosions. I
believe it has been as demand-
ing on every LEBANESE who
like us at Visique, has made a
daring move to start a business
or has taken a bold initiative
under the current conditions in
our beloved Lebanon. To share
little of what we have been
through in our first year; we
had to check on few occasions,
in the middle of the night,
whether or not our floor to ceil-
ing glass laboratory was still in
place! 
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However, nothing has stopped
us, nor altered our determina-
tion to continue to grow and
develop our business concept
and group vision. 

Our Visique Optometrists team
has been working on various
levels to ensure we deliver on
our promise to you. We have
continued our sales and cus-
tomer service training sessions
to equip ourselves with the right
attitude and professional excel-
lence. In parallel, we have
extended the collection of our
world class designers’ frames,
optical, accessories and fash-
ionable sunglasses to service
various taste and trends.

Over the last few months,
Visique Optometrists launched
a specialty trendy line of THEO
frames from Belgium, exclusive
at our Beirut Boutique, to cater
for the architect, poet or artist;

to simply name a few. As well,
we were privileged this year to
receive a wonderful collection of
LAFONT frames from France.
LAFONT is well known for its
private, exclusive and premium
creations of celebrity high qual-
ity frames. Moreover, the LIND-
BERG fine line of exclusive tita-
nium frames received a special
attention in 2007; we received
in our Beirut Boutique a special
consultant from this world class
private manufacturer, Mr.
Gunter Wächtler, who assisted
our professional team in intro-
ducing the private precious col-
lection of LINDBERG in Beirut. 

At Visique Optometrists, we con-
tinue to look forward and ahead.
During June, we will launch, as
outlined in a later section of this
newsletter, the “VIP card
Program” that entitles you to a
wide range of privileges and bene-
fits. Furthermore, during 2008,

we will be introducing two exclu-
sive lines of multifocal contact
lenses and a specialty line of low
vision accessories from the world
class maker, Eschenbach of
Germany. 

We understand that Visique
Optometrists carries the responsi-
bility of being your trusted eye
care profes-
s i o n a l
provider and
we promise
that we will
continue to
work hard to
satisfy your
needs and
live up to
your expec-
tations. 

On behalf of my team, 
Liliane Tanal,
O.D., M.Sc., FIACLE,
Doctor of Optometry

WHEN WAS THE LAST TIME YOU CHECKED YOUR INTRA-OCULAR PRESSURE?

2020. It is noteworthy that due
to the silent progression of the
disease – at least in its early
stages – up to 50% of affected
people in the developed coun-
tries are not even aware of hav-
ing glaucoma. This number may
rise to 90% in underdeveloped
parts of the world.

There are several types of glau-
coma. Some may occur as a
complication of other visual dis-
orders (the so-called “sec-
ondary” glaucomas) but the
vast majority is “primary”, i.e.
they occur without a known
cause. It was once believed that
the cause of most or all glauco-
mas was high pressure within
the eye (known as intraocular
pressure IOP). It is now estab-
lished however, that even peo-
ple without an abnormally high
IOP may suffer from glaucoma.
Intraocular pressure is consid-
ered therefore today as a “Risk

Factor” for glaucoma, together
with other factors such as racial
ancestry, family history, high
myopia and age.

Some forms of glaucoma may
occur at birth (“congenital”) or
during infancy and childhood
(“juvenile”); in most cases how-
ever, glaucoma appears after
the 4th decade of life, and its
frequency increases with age.
There is no clearly established
difference in glaucoma inci-
dence between men and
women.

The most common types of
adult-onset glaucoma are
Primary Open Angle Glaucoma
(POAG) – a form most frequent-
ly encountered in patients of
Caucasian and African ancestry
– and Angle-Closure Glaucoma
(ACG), which is the more com-
mon in patients of Asian ances-
try. Angle-Closure Glaucoma is

often chronic, like POAG, but
can sometimes be acute, in
which case it usually presents
with a very painful ocular con-
dition leading to rapid vision
loss.

There is no cure for glaucoma
as of yet, and vision loss is irre-
versible. However medication
or surgery (traditional or laser)
can halt or slow-down any fur-
ther vision loss. Therefore early
detection is essential to limiting
visual impairment and to pre-
venting the progression towards
severe visual handicap or blind-
ness. Your ophtalmologist can
detect glaucoma in its early
stages and advise you on the
best course of action.

The Lebanese
Ophthalmological Society

If left untreated, most types of
glaucoma progress (without
warning nor obvious symptoms
to the patient) towards gradual-
ly worsening visual damage and
may lead to blindness. Once
incurred, visual damage is
mostly irreversible, and this has
led to glaucoma being
described as the “silent blinding
disease” or the “sneak thief of
sight”.

“Glaucoma is 
the second most
common cause of
blindness 
worldwide.” 

It is estimated that 4.5 million
people globally are blind due to
glaucoma and that this number
will rise to 11.2 millions by

Glaucoma is a group of eye diseases that cause
progressive damage of the optic nerve at the point
where it leaves the eye to carry visual information to
the brain.



The improvement was signifi-
cant for both children and
teens, with no significant dif-
ference in improvement
between groups. 

 Patients showed the most
improvement in their satisfac-
tion with correction, activities
and appearance, the authors
noted. 

three clinical centers into two
groups. Specifically, 84
patients were categorized as
children aged 8 to 12 years
and 85 were classified as
teens aged 13 to 17 years.

All patients completed the
Pediatric Refractive Error
Profile (PREP), a pediatric
quality of life survey for sub-
jects affected only by refrac-
tive error, while they were
wearing glasses. 

Afterward, the researchers fit-
ted the patients with silicone
hydrogel contact lenses . The
patients then completed the
same survey at 1 week, 1
month and 3 months follow-
up. 

At 3 months, the overall
PREP scores while wearing
glasses had increased from
64.4 for children and 61.8
for teens to 79.2 for children
and 76.5 for teens while
wearing contact lenses, the
authors reported. 

  "The improvement in quality
of life after contact lens wear
indicates that children should
be offered contact lenses as a
treatment for refractive error
as routinely as teens," the
study authors said. 

"Children as young as 8 years
old who need vision correc-
tion are as capable as
teenagers at wearing and car-
ing for soft contact lenses and
should be presented with the
option of contact lens wear
when vision correction is
required," said lead study
author Jeffrey J. Walline, OD,
PhD, in a press release from
Vistakon, the study's sponsor.
"This research demonstrates
that both children and teens
derive a number of quality of
life benefits from contact
lenses, which leads to greater
satisfaction with their vision
correction." 

In the study, the researchers
categorized 169 neophyte
contact lens wearers from

CONTACT LENSES: A  M E D I C A L  D E V I C E  T H AT  R E Q U I R E S  P R O P E R  W E A R  A N D  C A R E

can make a remarkable differ-
ence in how clearly you see.
This cylinder is not detectable
to the wearer and adaptation to
these lenses is easy. 

Bifocal and multifocal contact
lenses
Presbyopia is an age-related
condition in which the crys-
talline lens that focuses light
inside the eye loses elasticity.
This limits the lens’ ability to
“accommodate” or focus on
near objects. This condition can
be addressed with contact lens-
es. The eye care professional
has usually a variety of design
options. Bifocal contact lenses
have segments or rings, some
for distance and some for see-
ing up close. Multifocal lenses
blend together different powers
throughout the lens and provide
a more natural and youthful
vision.

“Contact lenses
should be 
prescribed by 
an eye care 
professional.”

Before prescribing contact lens-
es, your eye care professional
will conduct a thorough exami-
nation. 

This exam will evaluate your
eye health and assess your
vision correction needs. Then,
the final lens parameters will be
determined: type, size, material
and replacement schedules.

help to minimize the develop-
ment of cataracts later in life.

Oxygen permeable contact
lenses (PAG)
A second option is oxygen per-
meable contact lenses. These
lenses are made of a rigid poly-
mer that also rests on the eye’s
layer of tears. Oxygen perme-
able contact lenses provide
crisp and stable vision, and
their enhanced permeability
promotes good eye health.
Some eye care professionals
prescribe these lenses for
patients with slight irregularities
in the cornea. The rigid nature
of the lens smoothes out these
irregularities and improves acu-
ity. If corneal irregularities are
pronounced, custom lenses
may be generated from comput-
er-guided lathes. Oxygen per-
meable contact lenses require
an initial adaptation period of a
few weeks.

Contact lenses are available in
designs that address nearly all
vision conditions.

Spherical contact lenses
Spherical contact lenses are for
eyes that are slightly too long or
too short for one’s optical sys-
tem resulting in nearsighted-
ness or farsightedness.

Toric contact lenses
Toric contact lenses correct
astigmatism, a condition
caused by slight differences or
irregularities in the curvatures
of the corneal surface and/or
the crystalline lens inside the
eye. Toric lenses contain special
areas known as “cylinder” that

There are two basic types of
contact lenses:

Soft contact lenses
The most common contact
lenses are the soft contact
lenses. They are made of a
hydrophilic or “water loving”
polymer, a soft plastic materi-
al that drapes over the eye
and rests on a layer of tears.
The water content of soft con-
tact lenses allows oxygen to
pass through the lens,
refreshing the ocular surface.
The latest generation of soft
contact lenses is notably
more oxygen permeable and
has special properties in the
lens material keeping your
eyes moist all day. This prop-
erty increases comfort, espe-
cially late in the day, and
allows for continuous wear of
up to a month. Many contact
lenses now include a UV
blocker. This filters out harm-
ful ultraviolet rays and may
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When you obtain your contact
lenses, it is vital that you follow
the recommendation of your eye
care professional when it comes
to lens care, wearing and
replacement schedules. 

“While contact 
lenses are proven to
be a highly safe and
effective means 
of vision correction, 
it is important 
that you follow 
your eyecare 
professional’s
instructions to 
maintain good eye
health.”

Contact lenses
are small plastic
devices with specific
optical powers. They
lay over the cornea,
without actually
“contacting” the eye;
they float on a layer
of natural tears that
covers the corneal
surface. Contact lens-
es correct vision defi-
ciencies such as
nearsightedness, far-
sightedness, presby-
opia and irregular
corneal shapes.

The study is published in the
November issue of Eye &
Contact Lens.

CONTACT LENSES IMPROVE QUALITY OF LIFE FOR CHILDREN, TEENS

JACKSONVILLE, Fla.

Wearing contact lens-
es improves how chil-
dren and teenagers
feel about their
appearance and par-
ticipation in activities
more than wearing
glasses, according to
findings from the
Contact Lens in
Pediatrics Study.



NOW YOU CAN ENJOY THE FREEDOM
OF READING WITHOUT YOUR GLASSES!

INCREDIBLE SPRING OFFERS

If you are in your 40s,
you may have found reading
has become more difficult.
You are most probably experi-
encing a common vision condi-
tion called presbyopia which is
related to the aging process
affecting a natural part of your
eyes.
Fortunately, there is a solution!
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LINDBERG EYEWEAR PRECIOUS COLLECTION, 
NOW IN OUR BOUTIQUE!

“All in all, 
LINDBERG Precious
is a unique and
exclusive concept in
which every detail
contributes to creat-
ing sublimely indi-
vidual eyewear.”

The gold used in the LIND-
BERG Precious collection also
has its own unique story. It
begins in the Arctic north, in
Greenland, where the raw ore is
mined in one of the world’s
smallest mines. The ore is then
shipped to Spain where it is
refined to the purest gold (24
carat). LINDBERG has the
exclusive world rights to use
this gold as wire  and plate for
manufacturing spectacle
frames.

Gunter Wächtler
LINDBERG Consultant

The colour and patterns of each
pair of horn frames are unique.
LINDBERG currently sells horn
frames in six different colour
categories: black, black with
white flecks, dark brown, medi-
um brown, light brown, and
beige/natural.

All parts for the LINDBERG
Precious collection’s exclusive
spectacle frames are carefully
hand-made in Denmark to guar-
antee the best finish and quality.

LINDBERG Eyewear,
one of the most exclusive opti-
cal frames, has launched its
top collection, the LINDERRG
PRECIOUS COLLECTION at
Visique Optometrists, Beirut.

LINDBERG’s top collection –
LINDBERG PRECIOUS – con-
sists of solid 18-carat gold
frames, platinum frames and
natural horn frames. It is one of
the most exclusive and presti-
gious international eyewear col-
lection.

LINDBERG’s minimalist and
lightweight design is particular-
ly well suited to precious met-
als. The small amount of metal
used means that the frame
never feels heavy, even though
it is made of solid 18-carat gold
or platinum.

LINDBERG PRECIOUS is avail-
able in both 18-carat (750)
Greenland red and white gold
and in platinum (950). The
frames can be supplied with a
highly polished finish, a matt
finish or a beaten finish.

A special hardening process
developed by LINDBERG allows
very fine 18-carat gold thread
and gold plate to be used as
well as platinum. This gives
LINDBERG’s precious metal
spectacle frames the right
degree of flexibility and
resilience without compromis-
ing springiness and strength.

This glamorous solution also
includes individually set, bril-
liant-cut diamonds of the high-
est quality: Top Wesselton VVS
on the front of the frame or on
the temples.

A special element of the LIND-
BERG PRECIOUS concept is
the unique natural horn temples
in which 18-carat red and white
gold inlays connect the temples
with the gold-wire hinge and
front elements.
 
The natural horn temples are
produced from water buffalo
horn. Each horn temple boasts
unique variation in depth of
colour and markings.

Visique Optometrists is very
happy to introduce revolution-
ary multifocal contact lenses.
These lenses will be a real alter-
native to your progressive or
bifocal eyeglasses.  They offer
good vision quality at every dis-
tance, freedom of contact lens-
es and exceptional all-day com-
fort. You’ll be able to enjoy
crisp, clear vision whether
you’re reading the paper, work-
ing on your computer, or looking
for a street sign while driving.
Multifocal contact lenses correct
your vision even if you have astig-
matism or have not worn contacts
before. They are provided in a
monthly disposable regime.

% YOUR SPRING COLORED CONTACT LENSES

FOR FREE!

Buy 2 Boxes 
of Clear Lenses 

Get your pair of
Colored Lenses for FREE &

Buy 2 Pairs 
of Colored Contact Lenses 

Get 1 Pair for FREE &

ENSURE SAFETY 
WITH CONTACT LENS WEAR!

Here are some 
suggestions to keep
your eyes healthy
when wearing 
contact lenses:

1. Maintain a proper contact lens wearing
schedule.

2. Always carry a spare set of contact lenses or
back-up frames.

3. Wear your sunglasses outdoor especially in a
sunny and windy day.

4. Keep your eyes moist! Make sure to carry your
rewetting drops in case you feel your eyes are dry! 

CALL VISIQUE OPTOMETRISTS 
TO SCHEDULE AN APPOINTMENT FOR A 

FREE TRIAL SESSION
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SHOP... until you drop
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Optical Eyewear
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On November 15th, we officially opened our doors to welcome
our prospective clientele in our first outlet in Beirut.

Dignitaries, doctors and friends gathered in hundreds to celebrate this
special event joined by Gunter Wächtler, Lindberg International
Product Specialist who came especially to Beirut to showcase his new
selection of high end and precious collection that we will be exhibiting
and promoting in our boutique.

VISIQUE OPTOMETRISTS, BEIRUT GRAND OPENING
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1- General view of the opening
2- Visique Optometrists Boutique
3- Guntler Wächtler
4- Liliane Tanal, Dr. Walid Harb, Joseph Maalouf
5- Visique Optometrists team with Guntler Wachtler
6- Joseph Maalouf, Guntler Wächtler, Liliane Tanal 
7- Dr. Samir Farah, Dr. Grace Abou Chakra
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THE WAY WE WORK, THEO IS COMMUNICATION

that organization believes in you
and doesn’t force too many
compromises on you, your mes-
sage stands and your “language”
in understandable.

“The result is that
Theo-wearers are
largely kindred 
spirits and hence
recognize each other
by the thing on 
their noses.”

That’s all fine and dandy, but
what makes a pair of glasses a
means of communication? “The
answer is pretty obvious. People
have the need to express them-
selves. They can do so verbally
or with body language. And of
course glasses - like clothes,
cars, cosmetics, real estate and
so on - are an extension of our
bodies. Add to that the fact that
you actually put glasses on your
nose. We gather about 80% of
our information with our eyes. 
Now if you consider that eye
contact is often the first form of
contact and that we form an
opinion about people within the
first 20 seconds of meeting
them (and that only 20% of
people is willing to change that
opinion), it becomes clear that

Says Hoet: “It wasn’t just one
time, and it sure gets you think-
ing. Without a visible brand or
brand device, how do people
recognize a product? The only
answer I could come up with is
that glasses are a means of
communication”.

Nice theory, but what does it
mean? “As a designer you are
bound to design from your own
self. It is an intuitive process.
You can feel it in your gut when
something is right. But there’s
also a guy looking over your
shoulder - Wim Somers, in case
you were wondering - who has
to sell your stuff. He sells your
story to agents who then pass it
on to opticians, who ultimately
sell it to the end user. As long as

Bruges, Belgium.
When a Theo wearer meets
another Theo wearer, they
recognize each other. It is
similar to the feeling of
community among bikers.
Theo designer Patrick Hoet
experienced that feeling
when he was buying a pack
of cigarettes abroad. “You
are wearing a Theo”, the
lady behind the counter
said cheer fully. When
asked how she knew, she
replied “I’ve got one
myself ”. Did she have the
same pair, Hoet wanted to
know. “Nope, just a Theo”.
“So how do you know I’m
wearing a Theo?” “I’ll spot
a Theo anytime!” It sure
made Patrick’s day.

opticians play a big part in life.”
So what story do Theo-wearers
‘tell’ by sporting their glasses?
“They say a lot of things,
depending on the model and
colour they’re wearing, but
largely it comes down to this: “I
am cheerful, self-conscious,
non-classical. I feel good about
myself’.But also: ‘I don’t care
about status symbols. I am not
carrying any big fashion bill-
boards around on my nose.’ So
it won’t come as a surprise that
many Theo-wearers are socially
sensitive. You’ll find very few
Theo-wearers to the right of the
political spectrum. They like to
support Green-peace. They are
more than averagely fond of the
arts. A great crowd, if you ask me.

Patrick Hoet
Theo Designer

LAFONT, A FAMILY, A STYLE…

“Every new frame
starts from a blank
sheet, where 
inspiration and
knowledge will 
combine.”

The sources of inspirations are
multiple: art galleries, travel,
deco expo, books, photos, etc…
Each LAFONT frame has its
own design, pattern, and
colours. Each LAFONT frame is
exclusive.

A new collection is created by
Laurence and Thomas every six
months. LAFONT proposes
every year more than 150 new
references with their new exclu-
sive colors.

The brand has won multiple
awards worldwide, such as the
best women eyewear of the year
in TOKYO in 2006, best sun-
glasses of the year in 2006 in
Paris, and best kids eyewear of
the year in 2007 at the Silmo in
Paris.

Matthieu Lafont
Marketing and Communication

Manager

LAFONT - Four genera-
tions in the optical business
from 1923, since the opening
of the first shop in Paris by
Louis Lafont.

  In 1972, Philippe and
Laurence, created the brand
LAFONT, in order to distribute
the first exclusive collection.
Philippe is managing the com-
pany and Laurence is designing
the collections. She re-designed
classical shapes such as P3,
cats eyes, by using a large
choice of colors and materials,
unknown at the time. 

The LAFONT concept: combina-
tion of design and technique in
order to create stylish frames.
It is a daily job to look for new
exclusive colors (70% of our
colour range is exclusive) in
acetate or metal, with a refined
design and a great deal of detail.

From the beginning of the
brand, the collections are entire-
ly and exclusively designed in
the lafont creation studio. The
studio is managed since the first
collection by Laurence Lafont,
who has been joined, 4 years
ago, by her son Thomas who
designs the men’s collection.

The studio LAFONT ensures
that design & product are the
mark of the brand.

APPLY TODAY!

VISIQUE optometrists
is happy to launch The VIP
card program. In order to enjoy
more shopping at our
Boutique, you will be eligible
for a 10% discount on all of
our exclusive designers’ optical
frames and sunglasses the
moment you join our VIP card
program. As well, you will get a
FREE box of contact lenses
whenever you buy 6 boxes con-
secutively.

Moreover, our valued VIP card
holders will benefit of many
other valuable advantages:

1.Guarantee on Lenses
Our customers will benefit from
a one year guarantee on all
manufacturing defects on
scratch resistant and anti-
reflection lenses. An immediate
free replacement will be provid-
ed upon return of the product in
question.

2.Guaranteed “Best price”
Visique Optometrists guaran-
tees that all your purchases to
be equal or less than market
price for identical brand and
specs. Upon presenting a valid
proof of any price discrepancy,
Visique Optometrists will
refund you immediately the dif-
ference.

Additionally, our VIP Card hold-
ers will enjoy:

- One hour service guarantee for
single vision ophthalmic lenses
(Myopia, Hyperopia, Presbyopia,
& Astigmatism).
- Special delivery arrangements. 
- Free yearly frame cleaning and
adjustments.  
- Free replacement of frame
accessories. 
- Gift vouchers. 
-Priority notice during discount
periods. 

Moreover, our VIP Card holders
will be eligible to various exclu-
sive vouchers that can be used
at our Boutique. With these
vouchers, you will benefit from
lots of specials and discounts.

Please call our Boutique at:
01 333 224 to get more
information about our VIP
Card Program.
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KIDS NEED PROTECTION, TOO!!

People of all ages should be instructed to protect
themselves from excessive UVR exposure. Adults are more
likely to wear appropriate eyewear outside in sunny condi-
tions. However, children are at high risk too because they
often spend much more time outdoors.

“Children should
wear sunglasses
that provide proper
UV protection and
have impact-resist-
ant lenses. They
shouldn't be toy
sunglasses, but real
sunglasses that
indicate the UV-
protection level just
as with adults.”

IT IS NOT ONLY ABOUT FASHION, IT IS ABOUT EYE PROTECTION TOO!

Sunglasses use a variety of lens
technologies to eliminate the
problems with light and UV rays.
Below are the different lenses you
can find in sunglasses:

TINTED LENSES control the
amount and type of light reaching
the eye to improve performance
by enhancing color, contrast and
overall visibility. Some lens colors
perform better than others,
depending on lighting conditions
and environment. For example, a
dark gray tint works best for
intense glare and bright sunlight
encountered when driving, boat-
ing or deep-water fishing. 
Brown tints improve contrast and
work well in bright conditions for
golf, snowmobiling, and shallow
water fishing. Green works well on
bright days for tennis. Orange and
yellow tints block blue light, and
perform best under low-light.
These may be used for shooting,
biking and skiing. Red works well
for low-light fishing, skiing. 

Wearing sunglasses with maxi-
mum UV protection can protect
your eyes and preserve your eye
health. Aside from reducing the
health risks from sun rays, sun-
glasses also offer the benefits of
protecting your eyes from wind
and dust, enhancing contrast,
protecting dry eyes and reduc-
ing eye fatigue from glare.
People who wear contact lenses
that offer UV protection should
still wear sunglasses. 

“Patients who wear
prescription eyewear
can have special
prescription 
sunglasses made
with their own 
prescription 
in the lens.”

There is no doubt that
sunglasses represent a fashion
statement. Yet, the real health
benefits of sunglasses often get
overlooked. Everyone is at risk
from ultraviolet damage from
sun rays. 

Overexposure to the sun can
lead to many eye health-relat-
ed problems such as photoker-
atitis, macular degeneration,
cataracts, melanoma and
much more. 
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SUNGLASSES. WHAT IS HOT THIS SUMMER?

style and craftsmanship. When
you wear a pair of Tom Ford sun-
glasses you are making a serious
fashion statement. 

Giorgio Armani: Giorgio Armani
lenses and frames exude exquisite
taste and glamour! Combined
with their class and elegant look,
they provide the person wearing
these quality lenses complete
peace-of-mind that the 100%
UVA/UVB protective lens will
block the sun and protect their
precious vision.

Ray Ban: Ray Ban are the best
selling sunglasses brand world-
wide. Lots of the celebrities are
wearing the Rayban Wayfarer
model this summer. Ray-Ban con-
sistently combines great styling
with exceptional quality, perform-
ance and comfort.

Oakley: Best known for their
superior style and un-paralleled
innovation in eye protection!
When image is just as important
as protecting your vision, then this
precision line of lenses would def-
initely be on the top of your list.

Vogue: Vogue sunglasses are
designed for the young at heart
and are innovative. Vogue com-
bines superior quality with con-
temporary styling.

Hugo Bo ss: Boss sunglasses fea-
ture clean and simple styles, rem-
iniscent of the classic Hugo Boss
brand! Made of high quality mate-
rials, Boss sunglasses provide
100% protection from harmful
UVA/UVB rays. 

“FRAME the eyes 
with large star
glasses”

don’t be afraid to overdo it!
Emporio Armani, Vogue,
Christian Dior have all launched
oversized sunglasses. The
Tortoise Shell is also emerging
this year. Exotic materials are
finding their ways also in 2008.
Tortoise shell frames are
becoming also popular as pre-
scription frames. The greatest
news is that the aviator’s trend
will still be in fashion in 2008!

Selecting the right sunglasses
pair is crucial. Below are some
tips of the most renowned sun-
glasses for 2008:

Christian Dior: Are a must for the
fashion conscious person! They
are known to be the ultimate in
luxury fashionable lenses. Each
Dior product is made with detailed
and intricate Italian craftsmanship
that represents a work of art.
These frames provide 100% UV
protection.

Gucci: Worn by some of the
most famous people, such as
Angelina Jolie, Grace Kelly,
Peter Sellers, and Audrey
Hepburn. Gucci sunglasses are
known to offer a sexy and sleek
look and feel with quality Italian
materials and craftsmanship.
This select eyewear allows you
to create your own sense of
style, but also offers top quality
lenses with 100% protection
from UVA/UVB rays.

Tom Ford: when you wear Tom
Ford Sunglasses you surely have a
high sense of fashion and a high
standard of quality. The Tom Ford
sunglasses are the ultimate in

Gone are the days
when buying a pair of sun-
glasses was based purely on
protecting the eyes from dam-
aging UV rays. Fashion and
technology have come full cir-
cle and many reputable design-
er and sports eyewear suppli-
ers have recognized this trend.
The sunglasses once produced
for eye-care purposes only
have now become an important
declaration of the individual
character and distinctive vogue
flair. 

2008 is the year of sunglasses!
2008 is the year of fashionable
sunglasses. 70s inspired glass-
es will be prominent amongst
sunglasses trends for 2008.
Thick, plastic frames will be
one of the year's key looks. 

“This year the
Wayfarer style is the
style to be wearing.
For the ones who
are into high end
fashion, Wayfarer is
a great choice.” 

Moreover, oversized sunglasses
are still in Fashion in 2008. So,

POLARIZED LENSES contain
special horizontal filters that
help filter out reflected glare
from shiny surfaces such as
water and windows. 
They improve contrast and visi-
bility while reducing eyestrain
and squinting. 
The lenses are crucial in high-
glare situations, such as driving,
boating, golfing, surfing, and
fishing. 
Polarized lenses also help
reduce glare which can be a real
problem in water sports and
many other outdoor activities.

PHOTOCHROMIC LENSES
change by automatically dark-
ening or lightening depending
upon light conditions to provide
the right level of protection and
comfort.

POLYCARBONATE LENSES are
strong and impact-resistant, a
perfect combination for sports
activities.

ANTI-REFLECTIVE COATINGS
reduce reflections and improve
contrast, visual acuity and com-
fort in all types of lighting condi-
tions.

Don't assume you get more UV
protection with expensive sun-
glasses or glasses with a darker
tint. Look for a label that
specifically states that the
glasses offer 99 percent to 100
percent UV protection. 

Please pass by our
Visique Optometrists
Boutique to evaluate,
with our UV measure-
ment machine, the UV
protection level of your
sunglasses!!! 

2ND PAIR FREE from our selected collection

when you buy a frame with single vision Seiko

ophthalmic lenses at regular price.

% YOUR FRAME FOR FREE!

INCREDIBLE SPRING OFFERS



Buy your eyewear or contact 

lenses from VISIQUE Optometrists

using the Horizon Plus Blue Card

from Bank Audi and pay in equal

monthly installments with 0%

interest.

This card is designed to pay in

equal monthly installments at the

Hot Merchants Network.

PLEASE CALL US FOR MORE DETAILS

BANK AUDI HORIZON CARD: 
BUY NOW, PAY LATER 
WITH 0% INTEREST

PROGRESSIVE OPHTHALMIC LENSES; THE OPTICAL CHOICE FOR THE CORRECTION OF PRESBYOPIA

It is important to note that new
progressive lens wearers will
require to go through a short
period of adaptation; the brain
needs simply to learn how to
work and adopt to those
advanced optical devices. 
The period of adaptation varies
from few days to couple of
weeks at maximum for some
individuals. During this period
side wearers might experience
some side effects which can
include headache and light
dizziness. 

Progressive lenses are currently
quite advanced. Newer designs
come with wider intermediate
zone and a much lesser periph-
eral or optical distortion thus
offering the wearer comfortable
transition from distance to near
and faster adaptation.

Progressive lenses are available in
plastic, polycarbonate, high-index
and photochromic polymers.

“At VISIQUE
OPTOMETRISTS,
we highly 
recommend tinted
polymers widely
known as transition.
This modality offer
optimal performance
for presbyopic 
correction.”

Presbyopia, an optical
or visual deficiency, which
every one of us is affected by at
our early 40s is simply stated
as a weakening of our ability to
focus on objects at near dis-
tance. Presbyopia is due to a
lessening of flexibility of the
crystalline lens, as well as to a
weakening of the ciliary mus-
cles which control lens focus-
ing, both attributable to the
aging process. 

With the development of pro-
gressive lenses, eye care pro-
fessionals and patients alike
have a dynamic optical cor-
rection modality to work with.
Progressive lenses are charac-
terized by a gradient of
increasing lens power added
to the wearers’ correction.
The gradient starts at a mini-
mum or no addition power at
the top of the lens and reach-
es a maximum addition
power, magnification, at the
bottom of the lens. The length
of the progressive power gra-
dient on the lens surface is
usually between 12 and 20
mm with a final addition
power between 1.00 to 2.50
diopters for most wearers.
The addition value prescribed
depends on the level of pres-
byopia of the patient and is
closely related to age. The
wearer can then adjust the
additional lens power
required for clear vision at dif-
ferent viewing distances by
tilting his or her head through
the appropriate part of the
vertical progression.

REFRACTIVE ERROR OF THE EYE

tant objects are usually seen
clearly, but close ones are
blurred. Hyperopia occurs if the
eyeball is too short or the
cornea has too little curvature,
so light entering the eye will not
focus on the retina. Common
signs of  hyperopia include diffi-
culty in concentrating and
maintaining a clear focus on
near objects, eye strain, fatigue
and/or headaches after close
work, aching or burning eyes,
irritability or nervousness after
sustained concentration. In mild
cases of hyperopia, the eyes
may be able to compensate
without corrective lenses. In
other cases, the eye profession-
al may prescribe eyeglasses or
contact lenses to optically cor-
rect farsightedness by altering
the way the light enters the
eyes.

Myopia
Myopia or nearsightedness is a
vision condition in which near
objects are seen clearly, but dis-
tant objects are blurred. Myopia
occurs if the eyeball is too long
or the cornea has too much cur-
vature, so the light entering the
eye is not focused correctly. It is
a very common vision condi-
tion. Some evidence supports
the theory that myopia is hered-
itary. There is also growing evi-
dence that nearsightedness
may be caused by the stress of
too much close vision work. It
normally first occurs in school-
age children. Because the eye
continues to grow during child-
hood, nearsightedness generally
develops before age 20. 

Hyperopia 
Hyperopia or farsightedness is a
vision condition in which dis-

An eye that has no
refractive error when viewing a
distant object is emmetropic.
Refractive errors are due to a
combination of genetic and
environmental factors. Trauma
or ocular disorders such as ker-
atoconus may induce refractive
errors.

Refractive errors are frequently
categorized as follow:

Astigmatism
Astigmatism is a vision condi-
tion that causes blurred vision
due either to the irregular shape
of the cornea, or sometimes the
curvature of the lens inside the
eye. An irregular shaped cornea
or lens prevents light from
focusing properly on the retina.
As a result, vision becomes
blurred at any distance. The
astigmatism is a very common
vision condition. Slight amount
of astigmatism usually do not
affect vision and do not require
treatment. However, larger
amount causes distorted or
blurred vision, eye discomfort
and headaches. The specific
cause of astigmatism is
unknown. It can be hereditary
and is usually present from
birth. It can change as a child
grows and may decrease or
worsen over time.

Presbyopia
Presbyopia is often confused
with hyperopia. It describes the
condition where the eye exhibits
a progressively diminishing abil-
ity to focus on near objects with
age. The exact mechanisms of
presbyopia are not known with
certainty. However, the research
evidence most strongly supports
a loss of elasticity of the crys-
talline lens. Changes in the lens'
curvature from continual growth
and loss of power of the ciliary
muscles (the muscles that bend
and straighten the lens) may
also develop presbyopia. Similar
to grey hair and wrinkles, pres-
byopia is a symptom caused by
the natural course of aging. The
first symptoms are usually
noticed between the ages of 40
to 50. The ability to focus on
near objects keeps on declining
as we age.

“Progressive lenses
represent today 
the most advanced
form of presbyopia 
correction.”

Restricted view through 
a traditional progressive lens

Wider view through 
an advanced progressive lens

“Are you 
having difficulty 
to focus well 
up close?”
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Successfully fitting progressive
lenses is key to offering optimal
on eye performance. Choosing
the right product is important
however insuring the appropri-
ate professional measurements
are meticulously taken along
with considering various wear-

ers lifestyle priorities; such as
vision related work require-
ments or other personal daily
routines. All of this will ensure
proper progressive lens fitting
thus comfortable vision and
lesser adaptation time.  


